Secretary’s report
Membership

To date we have a membership of 81.

15 are new to the Forum this year, largely recruited as a result of the Festival held in February.

Engagement of the public.

We try to keep the residents of Aireborough informed as to what is going on in the area by a variety of means.
Social Media

The local newspaper, the Wharfedale observer claim to have a readership of 8,809 adults per week.
Our Facebook page Aireborough voice reached 9000 people last week, People are regularly visiting, knowing they can find out not only about housing issues and the councils plans for Aireborough, but also social events like the carnivals, the farmers market, Rawdon open garden days and even finding the owner of a set of found keys.
Our website Aireborough Neighbourhood Development Forum 

Is where the serious information can be found. This year so far it has been viewed 50,000 times, compared with last year 14,000. 

Our project manager JK publishes articles regularly, followers being alerted to new posts via email. Documents which are valuable for research are stored on the site making them easily accessible. Planning applications which affect the area can also be found here.
We realise that not everyone has access to the internet so it would be a great help if you could let friends and neighbours know about developments relating to the public consultation of the site allocations.
The Aireborough Festival was a major undertaking which grew from a wish to trial an Urban Room

Urban Rooms, which are meeting places where the public can find information about their neighbourhood, the past, present and future, were advocated by Sir Terry Farrel, the country’s leading architect planner.

Most existing urban rooms are situated in large towns and funded by their councils, so, we had to be creative as we have very very limited funds. We decided to try two weeks of concentrated events to entertain and inform.
Our festival was to try out various means of engaging the residents of Aireborough and our fortnight of events were held in the afternoon and evening at Guiseley Theatre.
We explored the history of the area, in photographs, and film, provided heritage walks, ran workshops on greenspace, distinctiveness, traffic and marketing. Provided opportunities for local craftspeople to display their work and make sales. Invited the developers who propose to build housing in the area to meet the residents and show what Aireborough might look like in the future and answer their questions.
From the festival we learned some valuable lessons, as some of the events were more popular than others,      but over all

That the people of Aireborough 

· Were very interested in and proud of their past

· Would like the character of Aireborough to be preserved.
· Wanted to be more informed of plans which would affect them
· Also as a result of asking for volunteer leaflet deliverers to advertise the event we now have a network capable of getting information through the letterboxes of each household in Aireborough.

As for a permanent Urban room: to fulfil this need it was obvious that we could not at this stage afford to fund full time premises.

It was therefore decided to invest in some pop up banners which in conjunction with portable displays could be erected in venues such as libraries, leisure centres and supermarkets with a high footfall.  So
We are in the process of having our drawings honed by a volunteer professional designer and hope to soon have our first pop up display. 
Liz Kirkpatrick
